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Business Intelligence Redefined

There are numerous reporting facilities in the market today, ranging from the bare essential character-based Sql*Plus /
Microsoft Query Analyzer reporting type tools, to the very complex Business Intelligence and enterprise reporting suites.
Many ERP, CRM and other business processing information systems do a great job capturing all sorts of information, but
have difficulty extracting the information to mean something specific to a particular job or role within a corporation.

In many cases, installing a complex Bl suite to create simple reports and to provide elementary-to-intermediate analysis
and data mining capabilities is like using a Formula 1 racing car to do the grocery shopping. As a result the implementation:
e s badly planned

is under-budgeted

is difficult to set up

is difficult to maintain

needs specialist skills to drive the effort.

Ask 5 people what Business Intelligence means to them, and you will probably receive 10 different answers. For the most
part, Business Intelligence solutions all have a fundamental principle and that is that the information presented in whatever
form, is based on data.

For this presentation, we will assume a query of the sales data in the Microsoft Sql Server Northwind demo database that
contains Orders, Order Details, Customers, Employees, Suppliers, Products tables.

Every time a sale is made, there are certain attributes to the sale, and some of those attributes are dimensions, others are
measures. Let us see what is meant by this.

When a sale is made, the attributes of the sale for our example will be:
The country it was sold in

The city it was sold in

The customer it was sold to

The agent who made the sale

The date on which the sale was made

The amount of the sale

The shipping / freight amount if applicable

The Order ID

The shipping date

This information can be relatively easily obtained from Sql Server with a normal query. The example of this query also
calculates some derived information, like the year and month of the sale and the combination of these.

A developer with a fair knowledge of SQL and Sql Server specific SQL should be able to write this query in about 10 — 15
minutes using Query Analyzer.

Initial Report Setup

The query in Sql Server Northwind Database is as follows:

select Country, City, CompanyName, OrderiD, OrderTotal, OrderDate, Freight,
ShippedDate, ORDYY, ORDMM,
convert(varchar,ORDYY) + ' ' + convert(varchar,ORDMM) as ORDYYMM, ORDMON, Soldby as Agent from
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(select C.Country, C.City, C.CompanyName, O.OrderlD, OD.OrderTotal, O.OrderDate, O.Freight,
O.ShippedDate, DATEPART( year , OrderDate) as OrdYY,
replicate('0',2 — len (DATEPART( month ,OrderDate ))) +
convert( varchar , DATEPART( month , OrderDate)) as OrdMM /* Sql Server equivalent of LPAD */,
datename (month ,OrderDate ) as ORDMON, E.FirstName + ' ' + E.LastName as SoldBy
from Orders O, Customers C, Employees E,
(select OrderID, sum ( UnitPrice * Quantity * (1 - Discount)) as OrderTotal
from "Order Details" group by OrderiD ) OD
where O.CustomerID = C.CustomeriD
and O.OrderID = OD.OrderID and O.EmployeelD = E.EmployeelD) INQ

Viewed inside a regular SeeMoreData report, the information retrieved looks as follows:

User Report Layout Help

eports
¥ version 2.5 Demo

¥ Dashboards

¥ Master Detail Report) ||| France Reims wins et alcools Ghevalier 10248 $440.00 04-Jul-1996 §32.38 16-Jul-1986
All Orders Gaermany Minster Toms Spezialititen 10249 §1,863.40 05-Jul-1956 F11.681 10-Jul-1986 1996
All orders Sgl Server | (f Uk Cowes Island Trading 10321 $144.00 03-Oct-1996 § 343 11-0ct1986 1986 1
Teamn's sales Intelligt | mexico México D.F. Pericles Comidas cldsicas 10322 $112.00 04-Oct-1996 §0.40 23-Ock1946 1996 1
Sales by Categary Garmary Brandenburg  Kéniglich Essen 10323 $164.40 07-Oct-1996 §4.38 14-0ct1996 1996 1
BestandWorst Sales f ga Boise Save-a-lot Markets 10324  §527572 08-0ct1996  §214.27 10-Oct-1908 1996 1
Managed customers | |l e any Brandenburg  Kaniglich Essen 10325 §1,497.00 08-Oct-1996 § 64.86 14-Oct-1996 1996 1
Sales by Country (DUl ¥ epain Madrid Bélido Comidas preparadas 10326 $98200 10-0c-1996  §77.892 14-0c1996 1896 1
PRODUCTS ORDER Wl eioiien Bracke Folk och f3 HE 10327 $1,810.00 11-Oct-1996 §63.36 14-Oct-1886 1996 1
FaretoBal Sener Fartugal Lisho FuriaBacalhaueFrutosdo 10328 §1,160.00 14-Oct1996 §B7.03 17-0ck1986 1986 1
MName-Value Orders htar
Contained Budgetrs| |Jusa Lander Split Rail Beer & Ale 10328 $4,570843 15-0ct1996  $191.67 23-Oct-1996 1986 1
Tearn Sales Venezuels Barguisimeto  LILA-Supermercado 10330 §1.649.00 16-Oct-15996 31275 28-0ct-1996 1986 1
Tearm hisrarchy France Marseille Eon app' 10331 $ 86,50 16-Oct1996 §1019 21-Oct1896 1996 1
Oreler Detail Canada tontréal Mere Paillarde 10332 §1,786.88 17-Oct-1996 § 5284 21-Oct1806 1986 1
Sales By Product Finland ouly Wartian Herkku 10333 $877.20 18-Oct-1996 $0.58 25-Oct-1996 1096 1
Slowest Maving Prodf (B rpanee Lyoh victuailles en stock 10334 514480 21-Oct-1995 $5.56 28-Oct-1985 1995 1
Pareta Try 1 Ireland Cork Hungry Crel All-Might Grocers 10335 §2,036.16 22-Oct-1996 §4211 24-Oct-1996 1805 1
|” Parameterized Reports |1l b4 s Lisboa Princesa Isabel Vinhos 10336 $28612 23-Oct1996 $1651 25-0cH1996 1996 1(=|
e D e ¥

Figure 1: Report run against Sql Server displayed within regular SeeMoreData GUI

The above graphic illustrates a regular list / matrix (spreadsheet-like) report with a few formatting options and this does not
show a lot of capability in its current form above and beyond what any reporting tool should be able to do.

Measures Derived Attributes

] Qrde QOrder Total I ate |Freight e I d

Reims Wing et alcools Chevalier 10248 §440.00 04-Jul-1996 $32.38 16-Jul-1996 1996 07 1986 07 Steven Buchanar®
Minster Toms Spezialititen 10249 §1,863.40 05-Jul-1996 §11.61 10-Jul-1996 1986 07 189496 07 Michael Suyama
Cowes Island Trading 10321 $144.00 03-Oct-1996 $3.43 11-0ct-1996 1996 10 199610  October Janet Leverling
México OLF. Pericles Comidas clasicas 10322 $112.00 04-Oct-1996 $0.40 23-Oct-1996 1996 10 199610  October Rohert King
Bra nhurg  Kéniglich eh 323 $164.40 07-Ogt1996 $4.88 14-0cty1996 1996 10 1899610  October Margatgt Peacoc
Eois Sawve-a-lot Markets 1p3z4 $5275.72 08-OFt-1996 $214.27 10-Octl1996 1996 10 1899610  October Anne Oodsworth
Brandenburg  Kiniglich E94sen 1p3z2a $1,497.00 09-OFt-1996 §64.86 14-Oct)1996 1996 10 1899610  October Mancy Davalio

e

Normal Attributes
4
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Figure 2: Logical analysis of report attributes

We can see that certain of the attributes of the data for each row are raw attributes, some are measures (attributes with a
numerical value to it that can be measured) and some attributes are derived from the base attribute. The following graphic
serves to illustrate this purpose.

In its present form, the report itself does not give us a whole lot of meaningful analyzed data. This could just as easily be a

report of the worldwide sales for the week, or if the report was parameterized, it could be the sales for given countries and
cities between a certain date range, which is applied in the where clause of the query as a prepared query statement.

Dynamic Ad Hoc Analysis using SeeMoreData Graphical Explorer

SeeMoreData Graphical Explorer is a tool that is built into the SeeMoreData applet that allows the end user to perform
various dynamic groupings of summarized data so that exposing hidden trends and top-down analysis is easily achieved.

We will now explore the various paths of the graphical explorer and how it can provide meaningful analysis of the
underlying data to the end user.

The initiation of the Graphical Explorer is done by right-clicking anywhere inside the report and choosing the ‘Graphical
Explorer’ option of the right-click menu and then ‘Graphical Explorer Options’ from the sub-menu.

Counthg Customer Marme Crderld Qrder Total
Franl:e HEII’T'IS "-.-'III"IS + 1 1 Pl ERCTRTN PN A0S AN . I O o T e O N Y | 4|’||’|3
" Graphical Expiorer ¥ Group By Country
German Minster Toms il
i Pivot Analysis Group By City P
LIk Cowes Islan Summarize Group By Customer HMame |
Mexico Mexico D.F.  Pericl Search ci.r | Group By Orderld G
Germany  Brandenburg Kinig| Filter Group By OrderDate B
USA Boise Save- Sort SlraL ey il guietlLaie i
Group By ORDYY
Germany Brandenburg Konig| Add Comments B
- Group By ORDMM
Spain Madric Balidd ‘Open in New Window Cil-0 Group By ORDYYMM B
Sweden  Bracke Falk o EZURIEE 4 Group By Order Month 4]
Email Chil-E
Print Ctrl-F
IS4, Lander Split §f Refresh Report Chil-F |329 § 457843 15-0ct-1996

Figure 3: Initially invoking SeeMoreData Graphical Explorer Ad Hoc analysis tool

This invokes an end-user dialog where the user can specify which measures and attributes they wish to see grouping on.

The default presentation is a 3D pie chart.

Now we specify the columns for the grouping in the Group By picklist, which is populated from the formatted report column
headings, and then we can specify the measure.

Suppose we would like to see total sales (Order Total) by Agent:
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‘2 Graphical Explorer Options

Measure Columns Add

Column | Function | Axig
| jcount |
L

The Graphical Explorer dialog opens and
the default Chart Type is a 3D Pie chart.

Chart Type | pie Chart - | The list of all columns (attributes) from the
Group By - report are available to choose from.
OrderDate - We have decided that we want to total the
Freight Charge order amount by Agent, thus we choose
iy ShippedDate $1019 21 Agent as the group by column.
- ORDYY
iillarde ORDMM F5284 M
Herkku ORDYYMM $ 059 25
es en stock |order Month § 856 28

sl AL Rlicbd CEeoos mrees

Figure 4: Selecting the initial group by attribute

T AT711 4

‘A Graphical Explorer Options

Next, we choose the measure to total and the aggregate

function. Measure Columns
. Calurr | Function | fa
We want to add up the Order Total and group this by " | ~ | Sum |
Agent, so pick the Order Total from the pick list of Country =
columns from the report. .
City
Chart T Customer Hame
Orderid
Group
OorderDate

Figure 5: Selecting the initial measure from the pick list

As we click OK from the Graphical Explorer Options menu, the Ad Hoc Analysis engine is activated and analyzes all the
records and groups the sum of Order Total by Agent and presents this in a pie chart output format.

FIEAE G B

easures: Swumn of OrderTotal
GCroup By: Agent

o Steven Buchanan = § 68.702.28 | !

J{Andiew Fuller = § 166,537 .75 |———

Robert King = § 124,568.24 |

| Anne Dodsworth = § 77,308.07 I—\‘é ~

MNancy Davolio =% 192,107.60 |

Janet Lewverling = § 202.812.84'—

kMichael Suyama =F 7291313 L

Laura Gallahan = § 126,86G2.28

{margaret Feacock = § 232,890.55 |

® Steven Buchanan & Robert King # MNancy Davolio Michael Suyama = Margaret Peacock & Laura Callahan = Janet Leverling

“Anne Dodsworth Anclrew Fuller
Figure 6: Initial Analysis showing grouping of sum of Order Totals by Agent.
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Notice the Pie chart on the above graphic showing exactly this information. As you mouse over each slice, the legend and
value for the slice is shown as a hover value.

If we now double-click any Agent’s slice of the pie, the Graphical mini-menu will appear, and request the user to choose the
next grouping level. All columns except those already being used by grouping, will be shown. For this example, we will now
group the information by country. Note that this subsequent level of grouping will be a subset of the initial grouping, this for

the particular agent.

Q2 10|0[3v |©

MMeasures: Suin of OrderTotal
Group By: Agent

Steven Buchanan = § 63,792.28 |

— [ Rabert King = § 124,568.24]
————— T——y T

——y———TiF

.P«ndrew Fuller=§ 166,537.75 |-

| Anne Dodsworth = § 77,308.07 |-

——{ Hancy Davelia = § 102,107 80|

Janet Leverling =5 202,812.84

+——{Michael Suyama=§73,913.13 |

|Laura Callahan = § 126,862.28

I agaret Peacock = § 232,800 85 |

® Steven Buchanan @ Robert King ® Mancy Davolio © Michael Suyama ® Margaret Peacoclk ® Laura Callahan & Janet Leverling
@ Anne Dodsworth © Andrew Fuller
Figure 6: Initial Analysis showing grouping of sum of Order Totals by Agent.
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easures: sum of CrderTotal
the current grouping &

roup By: Lountry «f is by country. L

ilter By: Agent = Andrew Fuller

] [Argentina=$ 477.00

| Austria = § 16,603.08 |

the agent drilled ‘u"enezuela=$2.966.¢!8 |
down on is now

applied as a filter, |e<tgium = 3 2,866 50 |""°"_

as the grouping now] |Brazil = 803503

is by total sales

within country.

[anada=§ 9,034.50|

[Denmaik=% 2345 70|

[Finland =g 587803 |—

[Frange = § 0,434.28 |

S W RN W e L

Denm

®Yenezuela ® LISA & LK [reland ® Germany ® France ® Finland

® Brazil ® Belgium @ Austria ~ Argentina é

Sweden @ Spain ® Morway @ Mexico @ [taly

Figure 8: show the next level of grouping by attribute (country) within the first grouping attribute (Agent).

—|Wenezuela = § 2 066G
Lo
- USA = §22,054.35

We will now drilldown for the country
of Germany by double-clicking the
Germany slice of the pie chart.

As we do so, note that the columns
Agent and Country have been
removed from the list of available
grouping columns.

UiK=%F 23241140

Sweden =15 8,03
Spain=F 877.00
Momay = F B22.2
Mexico =.$ 2.'I.!3.I:
Italy = F 5,422.0¢

fand =F 10,60

Now we will select the City and this
will then give us another pie chart that
shows us the total of sales by city
within Germany for the Agent Andrew
Fuller.

5 [0 mer Name
Group By l:)rder D

P s S |

Figure 9: exposmg the next Ievel of drilldown grouping attributes for the user to choose.

We now get a pie chart which seems a little over crowded and it could be difficult to tell graphically, instantly and visually
the ranking by total sales amount for each of the smaller cities.
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Measures: =Sum of OrderTotal

Group By: City#=—| current grouping |
Filter By: Agent = Andrew Fuller , Country = Germany

next drilldown

andenburg = § 3.744.00] =l ——{Stuttgart=§ 1,614.80|

Ninitial drilidown |

® Stuttgart @ Manster @ Leipzig © Kéln @ Franldut a.m. @ Cunewalde # Brandenburg

Figure 10: Total Sales by city for country=Germany and Agent="Andrew Fuller’

If the end user wanted to change the chart to a different type of chart, they can do this by invoking a right-click menu
Layout option - Change display Type - New chart type.

MMeasures: Sum of OrderTotal
Group By: City
Filter By: Agent = Andrew Fuller , Country = Germany

Rl P

Figure 11: Changing the chart type
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IECIEENZ)

MMeasures: Sum of OrderTotal
Group By: City
Filter By: Agent = Andrew Fuller |, Country = Genmany

F 182840

City

Frankfurt a.. | % 1,620.93

Stuttgart _F 181420

Leipzig |$ 120080

| & Order Total Sum

Figure 12: Chart type changed to horizontal bar chart.

pasures: S of OrderTotal
roup By: City
ilter By: Agent = Andrew Fuller , Country = Germany

This allows us now to better
see the breakdown of sales
by city for the chosen
subgroup.

If we now wanted to further
group any particular city’s
sales within the order year
(ORDYY field), just double-
click the city to drill into and =

choose ORDYY from the Erablfiit gkl
pick list of columns. '

ﬁ.lp._.

City

Stuttgart

Group By Order Month

Leipzig

Figure 13: Group the City results by Year
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FIEIC D EERE

pasures: Surn of OrderTotal
Group By: ORDYY
Filter By: Agent = Andrew Fuller | Country = Gertnany |, City = Cunewalde

[ 1006 = § 3,107 20|~

IR

1907 = § 23,208.10|

#1997 #1098 & 1986

Figure 14: show the Total sales per year for city=Cunewalde AND country = Germany and agent = ‘Andrew Fuller’

If we now wanted to expose the records that make up the 1998 slice of this pie chart, double-click the 1998 slice and then
choose ‘Show Record Details’ option.
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T PP CIETAL

Measures: Sumn of OrderTotal
Group By: ORDYY
Filter By: Agent = Andrew Fuller | Country = Germany |, City = Cunewalde

1896 = § 3,107

1988 = § 16,387 .50 1887 =§ 23,206,110

ﬁrﬂupﬁyﬂ!ﬂefﬂmau

| @ 1997 ® 1998 @ 1905|

Figure 15: Exposing the data under a slice of the pie.

Filter By: Agent = Andrew Fuller |, Country = Germmany |, City = Cunewalde , ORDYY = 1093

Customer Bame- | Order D | Order Total

Germany Cunewalde QUICK-Stop 10865 § 16,387.50 02-Feb-1998 $ 34814 12-Feb-1998

Figure 16: drilldown to the detail record/s.

The actual record/s that comprise the grouping from the previous report are now shown.

Copyright © 2005 ROI Data Pty Ltd.
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Suppose we wanted to see all the
records that made up the pie chart,
thus, for all of the years (no year
filter applied).

F3,744.00

Biandenbug

This is easily done in
SeeMoreData. Simply use the ; :
green back button to take you back I<dln § 1,826 40 Group By Order ID

|

Group E_l'_j.f-'Cus’tumer MName

I

to the previous report, which was a Group By OrderDate
grouping of total sales by year for B SR
the agent, country and city filters R AR R S e L S
applied as a result of previous r Group By ShippedDate
drilldown operations. Stuttgart :$ 181480 Group By ORDYY

i Group By ORDMM

Now ensure that when you double- _
click to invoke the graphical Leipzig |__ % 120080 Group By ORDYYMM
explorer options, that you do not : ,

click any particular pie slice / bar, S E_ly.ﬂrdarmuh
but click outside the borders of the Mliinster 5

pie chart / bar graph. o

|

T1

F 1040

T

L

Choose ‘Show Record Details’.

Figure 17: exposing all records for the chart

M order S s 08 00 crdousd 0 s

Filter By: Agent = Andrew Fuller | Country = Gerrmany |, City = Cunewalde

Country City Customer Mame orderld Order Total OrderDate  |Freight Charge | ShippedDate
Garmany Cunewalde QUICK-5tap 10345 F 292480 04-Mow-1996 § 24906 11-MNov-1986
Germany Cunewalde QUICK-Stap 10514 992130 23-Apr-1997 § 20447 23-May-19497 18497 04
Germany Cunewalde QUICK-Stap 10588 §3120000 03-Jul-1997 F194.67 10-Jul-1997 19497 07
Germarny Cunewalde QUICK-Stap 10891 $10,164.80 03-Oct1997 $810.08 23-Ock1997 19497 10
Germany Cunewslde QLICK-Stop 108645 $16,387.40 02-Feb-1398 § 34814 12-Feb-1998 1998 02
Germany Cunewalde QUICK-Stop 10313 18240 24-Sep-19496 §1.96 04-Cct1996 13996 /09

Figure 18: Exposing records for the entire pie

Notice from the highlight, how ALL years are included in the drilldown exposed records.

Adding additional measures.

SeeMoreData allows us to configure additional measures to show on the graphs.
If we used the green ‘go back’ arrow to take us all the way back to the original report (or if it is a quick report, simply just

double-click it from the report tree on the left to run it again) and then invoke a different set of grouping attributes, we could
show the country’s total sales and also the average order per country.
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A Graphical Explorer Options

Here we will use two axes to show the

rMeasure Columns Add total sales per country and average
Calumn | Function | Axis ’7| sales per country.
i i Delete
1 OrderTotal Sum Primary 4 _ = The aggregations that can be used in
2 |OrderTotal Average Secondary Axis the function part of the GREX (Graphical
Explorer) options are: sum, min, max,
count, count unique, count excluding
% null, average, average including null.
Chart Type | gar Chart |
Group By |Cuuntr3.r hd |
OK | | Cancel

Figure 19: Specifying additional measures on separate chart axes

Qe [Oe3 @

Measures: Sum of OrderTotal, &verage of OrderTotal
Group By: Country

200,000 -

175,000 o

= i
Y {50,000 - ’h‘ I 2000 7,
[ \ 2 ok
= OrderTntaIA\xerage,U8A=$2,D12.99| 1,750 &
= z
= o
S =
[10)

125,000 -
1,500
100,000 - £ 1,250
75,000 1 e
50,000 o— Sl NG
| I_‘._,_ i . I- r' ,
- |
‘ SARARARARARAR AN \I
| il |}

w Order Total Sum - Order Total Average

Figure 20: Total and average sales per country, instantly exposing the average order total per country
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From the previous graphic (Figure 20) we can see that whilst USA and Germany may have the highest total sales, it is
Austria and Ireland that have recorded the highest average sale per order. Also evident is that Brazil and France represent
the median, regardless of total sales, since the plot point intersects the bar approximately at the peak of the bar.

) Graphical Explorer Options

Let us assume for a second that Marketing

wanted to see the effects to profitability if ~Measure Columns
o . : . Add
shipping (freight) costs were to be included in | _ | - =
the price of goods. Column Function : .E:J{IS
1 OrderTotal  Average Prirnary Axis Delete

A quick changing of the measures would 2 Freight Dverage Secondary Axis
show the average freight costs per country
compared to the average sales figure per
country. [:

Chart Type | gar chart -

GroupBY | country -

OK Cancel

Figure 21: Changing the measure aggregates on the fly

1€ BIEIIN=]

Measures: Average of OrderTotal, Average of Freight
Group By: Country

@ 22 z
:E I'EE
@ 2000
=k o
- =
m 1 F )
E 1,750 100 =
= - oo
= 1,500 b
= ‘0 @
& | @i
1,250 70 2

# Order Total Average - Freight Charge Average

Figure 22: Average Sales per country contrasted with average freight costs per country.
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The graph in figure 22 shows that Belgium has the lowest average freight costs per revenue generated and that Freight
charges for Austria are proportionately very high.

So if we were to change the measures again, and now track revenue per country against the number of orders per country,
we might gain more insight into the trends of our sales data.

2 Graphical Explorer Options

Measure Columns Add
Column | Function | Axis
1 Order Tatal Surmn Primary Ak Delete
2 Count Secondary Axis
Chart Type | gar Chart v
Group BY | country -
0K Cancel

Figure 23: Changing the measures to plot the sun of Orders by country on 1 axis and the count of orders on another.
The graphic below shows a trend towards sales efficiency.

N © = [ole] 3 _|e|

Measures: Sum of OrderTotal, BEecord Count
Group By: Country

these plot points peaking high show that
mare arders are needed to generate this

: revenue, exposing possible inefficiencies oo I
= h 4 | eitherin sales process or product pricing, RS
¥ showing that more order volumes are L go
& 175,000 1 needed to achieve these sales figures '
= pr— ~e0 2
© 450,000 o
g -+ 70 %
'_
» 125,000 1 - - Lo | &
AL Where the plot points dip well below the =
(&) SRR peak ofthe bar, the trend line shows higher L =
: I revenue per order by looking at the trend
exposed from the 2nd aggregated measure. L ag
75,000
30
50,000 -
20
25,000 4 . b

# Order Total Sum = Order 1D Count

Figure 24: Analysis of Sales / Pricing efficiency per country.
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From this we can see that those bars where the intersection of the “count of Orders” measure is way below the peak of the
bar, shows that the sales total was achieved with relatively fewer transactions. Where the 2™ line is way above the peak of
the bar, this shows that more orders were required to reach the level of sales. In an ideal world, the plot chart measure
would intersect the bar at its peak, but this non-uniform pattern shows where sales efficiency is strong and where it is weak.

There may be other factors that contribute towards this picture. For instance, discount information has not been captured in
the initial query, but if this were there (and it can be relatively easily added by just modifying the SQL query), then we could
further analyze what the average discount is per country, and then drilldown into that country to expose who has been
offering steep discounts, and the effect of the discounting policy in profitability.

We could also combine information like cost of sales, supplier information, etc, which for the sake of keeping this White
Paper relatively straight forward, has been omitted.

If we now drilldown into Brazil to see the breakdown of total
sales by Agent, and the number of transactions (orders) per
agent, we can achieve this by double-clicking the Brazil bar
and then choosing Agent from the pick list of grouping
columns available.

Figure 25: Drilldown on Brazil to group Brazil’s sales by
Agent.

S)rA(€ DIETINI>)

Mheasures: Suim of OrderTotal, Eecord Count
Group By: Agent
Filter By: Country = Brazil

-

] *\ least effective agents based on sales
| revenue divided by number of orders

b
E 20,000 ©
w it
E .1?.5““ 1 =
E . (=]
— 15,000 - % 14,707 07 ST
a (]
=2 5
RSN $.41.118.58 -
10,000 - $988503 4o ians0

B 658147 5520020 6
IJ I_I y 1ig_1-u~uu- -.

o

1 rmost effective agents based on sales _
MR E e PO e # Order Total Sum -z Order |ID Count
Figure 26: Showing Total Sales and number of orders per agent for Brazil
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The above graphic gives us an immediate analytical insight into the sales in Brazil. From this insight, we can see that even
though Margaret Peacock has the most number of orders, Nancy De Volio has the highest revenue. We also can see each
agent’s average sale by adding another measure (average of Order total).

Graphical Explorer Wrap-Up

So far, all this informational insight and end-user driven ad hoc analysis has been possible from just a reasonably straight
forward SQL query producing a “dumb” report that runs against a database in real-time and has some output formatting
applied against the resultant data. The query can be parameterized to only show data between certain date ranges or
certain product types and then database table indexing will ensure optimal performance of the query.

This data could just as easily have resided in a spreadsheet or a CSV file.

SeeMoreData is not concerned with where the information resides as it supports native query extraction from Excel, CSV,
Access, MS Sql Server, DB2 UDB, Oracle, Oracle OLAP, Sqgl Server OLAP, TeraData, Lotus Domino, Postgre, Informix,
Sybase, Adabas D, IMS (with relational middleware), Postgre, ODBC and JDBC compliant relational data sources. What
does make SeeMoreData powerful even in data extraction is that it is fully capable of retrieving information from each of
these data sources in native format, using SQL, MDX, and vendor-specific stored procedures (Transact SQL, PL/SQL, etc)
which can be invoked as easily as using the RDBMS vendor’s native query tool.
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Pivot / Crosstab Analysis

While the Graphical Explorer option answers so many different business questions, from time to time, the best way to do
comparative analysis is to have data grouped into like columns, creating a pivot on any particular attribute. An example of
this might be to show the total sales by agent year on year in a cross-tabular fashion as shown below.

Grand Summany
Andrewe Fuller F21,757.06 7044414 F 7433656 F166537.75
Anne Dodsworth $9,894.52 § 26,310.39 $41,103.16 § 77,308.07
Janet Leverling F18,223.96 §108,026.16 §76,562.73 § 20281284
Laura Callahan $ 2224012 § 56,032.62 § 43858954 512686228
Margaret Peacock $ 4994511 $128,809.79 55413594 § 23289035
Michael Suvama % 16,642.60 4312637 F1414415 F 7391313
Mancy Davalio F 35, 764.51 F93,1438.08 F63,195.01 F192107.60
Rohbett King 1523216 F 60,471.20 F 43 86428 § 124 568.24
Steven Buchanan $18,383.92 §30,716.47 £ 19,691.89 §68,792.28

$ 208,083.97 $ 677,085.20 $ 440,623.87 $ 1,265,793.04

Figure 27: Cross Tab Pivot Analysis shows side by side comparison of sales data

Another example might be to have a report showing the Top 3 agents for a given period together with their sales totals.
Q|4 06

Mancy Davolio

Top 3 agents world wide for this year

Margaret Peacock

Janet Leverling

§ 23289085 20281284 §182107.60

3 232.890.85 320281284 3 792, 107.60

We refer to this as Pivot analysis, and the original data contents from the base query now becomes the column heading.
Others have referred to these kinds of reports as cross-tab analysis.

Figure 28: Top N instant analysis

What is so significant about SeeMoreData is that each user has the ability to create this kind of reports from the base
“dumb” report that simply just churns out the data. By using Pivot Analysis, one can compare sales per agent month by
month, easily find the top 3 selling products, find the top 10 customers for a given period without having to invoke very
complex cubes or analytical engines, everything the end user needs to make this type of analytical processing is right there
in front of them, as part of the standard SeeMoreData application, all using a browser based interface.

To start off, we have the standard “dumb” report as shown on page 2 (figure 1), which simply just extracts the information
via the database query and returns the information in a matrix style spreadsheet-like format.

The right-click menu has an option called Pivot Analysis.
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Graphical Explorer
Pivot Analysis M

Summarize
Search

Filter
- P T T

Figure 29: invoke Pivot Analysis from right-click

The Pivot analysis dialogue’s basic configuration contains
placeholders for the Pivot Column, the Row Fields and the
measure fields (the Data ltems).

For this example, we will create a cross tab report that
shows the total of sales per agent by city within country.

The Agent will be the column being pivoted, thus the
Agent’s name / identified will become the column heading
in the cross tab / Pivot section of the report.

The Data ltems specify what we are measuring. The default
aggregate is sum. Other aggregates can be used too, like
count, min, max, average, average including null as zero,
count unique, count excluding null.

For the Row Fields, care should be taken to have the
correct relationship, as SeeMoreData Pivot Analysis engine
will process the columns top down, thus city WITHIN
country attribute.

Copyright © 2005 ROI Data Pty Ltd.

3 Pivot Analysis

Prrot Column -

rRow Fields

All Column Row Fields

Country -

[
City

Customer Hame - E

rData kems

All Column

C!Jurmyr - E
City E

Customer Hame -
(¥l Grand Total

Data ltems

[_] Group Total vl Row Total

oK

Cancel

Figure 30: the Pivot Analysis Basic Dialog

A Pivot Analysis

Pivot Column Agent b
rRow Fields
All Column How Fields
Customer Hame - E Country
Orderld City
Order Todal > |T|
rData kems
All Column Data tems
CUSIONTTET NaInie -
M, ¥ [order Total
OrderDate - |T|

[¥| Group Total  [w] Grand Total  [¥] Row Total

oK

Cancel

See MORE Daro

Figure 31: Specifying the Pivot Analysis columns to analyze
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Andrew Fuller  [Anne D rth | Janet Leverling
Argentina Buenos Aires F477.00 3 944.55? A eI F1,329.40
Arqentina Sum $477.00 $ 94450 £319.20 $ 2,750.50 $ 1,329.40
Austria Graz $10,703.63 $ 896780 $19,761.35 $10,23559 § 17,308 66
Salzhurgy $5,899.45 § 4,180.00 § 735.00 $ 651.00 T
Ansiria Sum 3 16,603.08 v 8,967.80 3 23,041.35 $ 10,970.59 3 17,959.66 L
Belgium Bruxelles F 295.38 $a,007.00
Charlerai § 286650 5 poete l §8,590.20 !
Pivat Column is Agent.
Belghnn Sum 3 2,866.50 3 fgent Mame is now the hesder, sz it has been 3 13,597.20 b
. . pivoted into a cross-tab report.
Brazil Campinas $1,498.35 The meazure is the sum of the Data temiz chasen $1,119.93 L
Resende gl s case Dreier Total' 51,812 51
Rio de Janeiro § 6,966.40 $1,402.00 § 418400 $ 4271482 § 7 438.00
Sao Paulo $1,520.28 §166.00 $1,137.45 $ 6,847 .06 § 740012 T
Brazil S 5998503 3 1,910.00 3 9,192.59 § 11,118.58 3 17,770.57 L
Canada Montréal 53, ~4,660.03 §1,278.40 $1.,101.00 B!
Tsawassen F 5,47 The Row Figlds chozen are 218.70 $3,725.04 f
dizplayed in the reldionship
Wancouver §2¢ specified, thus city within country. | 278.00
Canada Sum 59,034 R 12, 156,73 $ 127840 5 4,826.05 4
Denmark kohenhavn F1,408.20 F14131.1
Rrhus § 94050 §1,68427 181435 § 316060
Denmark Sum § 234570 $0.00 5 168427 $ 181435 § 17,291.81 =
= [¥]

Figure 32: Standard Pivot / Cross Tab Report showing total sales per agent by city within country.
The report above shows the total sales per agent for each city, alongside each other for comparative purposes.

But there is more. To expose the sales records for the city of Graz for Andrew Fuller, simply double-click inside the relevant
cell to expose the records that comprise the summary aggregation.

Country Andrew: Fuller  |Anne Dodswaorth | Janet Ley

Argentina Buenos Aires F477.00 F 944480 § 31

Argenting Sum $477.00 5 944.50 J

Austria Graz $10,703.63 §8,967.80 ] 1(
Salzhurg § 5,899.45 § 4

Austria Sum 5 16,603.08 5 8,967.80 5 2‘:{

Belgium Bruxelles | ok §1,302.19 52
Charleroi § 2 866.50 $1,580518

kARt > S A A _f".\\“—\ \./M-N'x.- —— *PMQJJI\“M

Figure 33: Drilldown into the detail for Andrew Fuller for the city of Graz
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Cauntny Customer Mame Anen Crderld Crder Total
Austria Graz Ernst Handel Andresy Fuller 10368 §1,680.78 29-Mow-1956
Austria Graz Ernst Handel Andrew Fuller 10595 §472500 10-Jul-1997
Austria Graz Ernst Handel Andrew Fuller 10850 § 428885 01-Apr-1998

Figure 34: All orders for Andrew Fuller for the city of Graz.

Finding the Top 5 Customers (by revenue) for a period

SeeMoreData Pivot Analysis provides a very fast way to find the top N customers within a given dataset.

Starting again from the standard “All Orders” “dumb” report, we invoke a filter and select only those transactions that
occurred in 1997.

Calurmn Mame | Cperator | Yalle | Ignore Case | Join Type Adi
SLCEIR Filter Report Data = Dele
$ 44000 04-Jul-1096% OrderDate
Freight Charge
Invoke the Filter dialog ShippedDate
from SeeMoreData
Reporter by clicking the
filter icon. ORDMM
ORDYYMM
Order Month -
Apphy Cancel Clear

Figure 35: Choose the column name from the filter dialog column pick list

Apply the value of 1997 in the Value field, and then click the ‘Apply’ button.
The filter is applied and only records with ORDYY = ‘1997’ are shown.

<A Filter
Calumn Mame | Qperator | Yalue IgnnreCase| Join Type Add
1 |orovY = 1507 vl AND
Delete
"ORDYY =
Apphy Cancel Clear

Figure 36: Specifying the filter condition/s
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A Pivot Analysis

Now we invoke the Pivot Analysis and on the Basic || Basic || Advanced |

tab of the Pivot Analysis dialog.

Pt Column Customer Hame b

We specify that we want to pivot the sum of values .
(Order Total) by Customer Name, thus there will rRow Fields
be a total for each customer. Of course there could All Column Row Fields

be thousands and thousands of customers, so we Count E

will limit this to the top 5 in the next step, from the : id

Advanced tab of the Pivot Analysis dialog. City E
Customer Hame

For now, we do not want any row fields; we simply
want to display the total of Order total by customer,

rData lkems

so no row fields are necessary. all Column Data ltems
ORDYY [¥] [order Total
ORDMM
| IOBRDYYRAR E
[] Group Total [¥| Grand Total [¥| Row Total
0K Cancel

Figure 37: Basic Pivot Analysis run-time parameters

2 Pivot Analysis

[ﬁ/ Advanced — | Here on the Advanced Tab of the Pivot Analysis
nee | dialog, we specify that we would like to sort the

pivoted values in descending order, by the grand
total. There is only 1 line of totals, since no row
Fields were specified.

Prvot Sort Column | preot Grand Tatal -

[#| Sort pivot column data in descending order

Humber of Values |5 - We then change the Number of Values to be
displayed, from the default of ‘All’ to 5. If we do not
Aggregate Function | gm - specify 5 here, we will get values for every single

customer, and depending on the dataset, there
could be thousands. We are only interested in the
top 5 customers based on revenue (Order Totals
selection from the Data Item of the Basic tab) for
the reporting period.

Leave the aggregation of sum alone, we want to
add the total orders per customer. Other available
aggregations are min, max, count, count unique,
count excluding null, average, average including
null (treat null as zero).

oK Cancel

Figure 38: Specifying the sort order, the direction and number of values.
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op Save-a-lot Markets Ernst Handel
§61,109.91 ar 713.58 5 45,096.26

$67,709.917 $ 57,713.58 5 48,096.26

Figure 39: Top 5 customers for 1997

Meére Paillarde LIFIgm | All-Fight Grocers

§ 23,3323 520,454 41

5 23,332.37 3 20454.41

The report above is very simplistic but to the point and shows that from an ordinary tabular report that could span possibly
thousands and thousands of rows, within 60 seconds or less, using SeeMoreData, we were able to identify the top 5 (or
Top N) customers for the period being reported on. Note how we specified the sort order is to be on the Grand total in
descending order and limited to 5 pivot values. That is exactly what is seen above.

If we now double-clicked the data cell for ‘QUICK-Stop’, we would drilldown to expose the orders from the original “All
Orders” report that comprised the aggregate (sum of) value.

Country ) Customer Mame | Orderld Qrder Total QrderDa
Germany Cunewalde QUICK-5top 10418 F1,81480 17-Jan-1997 F17.85%
Germany Cunewalde QLUICK-Stop 104451 F 384966 19-Feb-1997 3 189.[!!
Germany Cunewalde QUICK-Stop 106145 $9921.30 23-Apr-18997 3 2[!4.4?’.
GEFTany Cunewalde QALINCK-5tap 10527 $1,503.00 05-May-1997 541 .EIEI{
Germany Cunewalde QUICK—%p 10540 F10191.70 19-May-1997 $1,007 64 i-.
GErmarny Cunewalde aLNZK-5top 10544 F 3559428 27-May-19497 F171 .24#
Germany Cunewalde QUICK-Stop 10588 $312000 03-Jul-194a7 3 194.5)
GErmany Cunewalde QUICK-Stop 10658 F 4464 60 05-Sep-1997 536415 |
Germany Cunewalde QUICK-5top 10691 $10,164.80 03-0ct-1997 Fa10.05%,
Germany Cunewalde QLUICK-Stop 10694 F4,282500 06-Oct-1897 3 398.35}
Germany Cunewalde QUICK-Stop 10721 $823.88 29-0Oct-1997 F43.92°
GEFTany Cunewalde QALINCK-5tap 107445 F452980 18-Mow-1997 5 3.52<>
Germany Cunewalde QUICK-Stop 10765 F151560 04-Dec-1997 5 ALE'W)
T Y L O R S E St

Figure 40: The details of the Orders for QUICK-Stop customer.

Conclusion

This white paper has illustrated the use of two of the analytic functions available to all SeeMoreData users at run-time,

which can be learned relatively easily. These powerful analytic functions are:

e SeeMoreData Graphical Explorer
e SeeMoreData Pivot Analysis

The examples shown above are from a single report that was created in about 10 minutes running against data from
Microsoft’s Sqgl Server Northwind demo database,

The built-in intelligence that is described herein is available to all SeeMoreData reports.

See MORE Daro
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